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press release
RIMINIWELLNESS 2025 LAYOUT
Rimini, 29 May – 1 June 2025 – RiminiWellness (Rimini, Expo Centre 29 May - 1 June), the event curated by Italian Exhibition Group dedicated to fitness, trends, sport, wellness and healthy eating is laid out as below:
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Active (orange) is the heart of the event, featuring the latest trends in training methods and showcasing internationally renowned trainers who take turns on the activity stages. This section also hosts the Italian Showdown, a well-established event in the competitive fitness scene. Now in its tenth edition, this is the premier competition for the CrossFit® world, open to all and divided into three categories, with 850 slots available.

Fitness (purple) is the exhibition area dedicated to brands specialising in equipment, training machines, accessories, fitness services, sports facilities, and innovative technologies. The offer is complemented by a wide range of digital services and start-ups, designed to integrate the latest developments in the industry.

Health (teal) is an area dedicated to the world of sports medicine, featuring physiotherapy equipment, advanced technologies for rehabilitation and recovery, as well as nutritional education and physiological integration. An opportunity for professional development and growth through talks, seminars, and training sessions designed to enhance skills and keep aficionados up-to-date with the latest industry trends.

Wellness (light blue) is an exhibition space dedicated to showcasing products, services, and the latest wellness innovations, where displays are combined with hands-on experiences. An exhibition space that embraces practices like yoga, Pilates, and mindfulness, with active public engagement. The ideal place to explore the holistic universe, body care services, and personal well-being.

Foodwell (green) encompasses the world of products dedicated to healthy eating as a key to physical and mental well-being. From protein-rich foods to functional beverages, vegan options, and sports nutrition, this journey through taste and health is enhanced by moments of business, training, and tasting, featuring the participation of food bloggers, nutritionists, and influencers.

Steel (red) features over 13,000m2 dedicated to functional disciplines and strength training, offering an exciting mix of live events and athlete performances, thanks to the presence of leading sports integration brands. The best equipment for weightlifting and muscle development is also available.

Finally, Halls B7, B8 – D7, and D8 are dedicated to HYROX (yellow), the sport revolutionising the fitness world. It returns to the fair from May 30 to June 1, following its resounding success last year. Athletes, including those with disabilities, will compete in the Singles, Doubles, and Relay categories. HYROX Rimini is the last chance to qualify for the World Championships.

ABOUT RIMINIWELLNESS 2025
Date: 29 May – 1 June 2025; event type: international expo; organiser: Italian Exhibition Group S.p.A.; recurrence: annual; edition: 19th; open to: general public and operators; info: www.riminiwellness.com            
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PRESS CONTACT ITALIAN EXHIBITION GROUP
head of corporate communication & media relation: Elisabetta Vitali
press office manager: Marco Forcellini, Pier Francesco Bellini | press office coordinator: Luca Paganin | international press office coordinator: Silvia Giorgi | press office specialist: Mirko Malgieri; Nicoletta Evangelisti | media@iegexpo.it
MEDIA AGENCY RIMINIWELLNESS
Naper Multimedia| Zoe Perna | T. +39 02 97699600 | zoe.perna@napermultimedia.it | staff@napermultimedia.it
Il presente comunicato stampa contiene elementi previsionali e stime che riflettono le attuali opinioni del management (“forward- looking statements”) specie per quanto riguarda performance gestionali future, realizzazione di investimenti, andamento dei flussi di cassa ed evoluzione della struttura finanziaria. I forward-looking statements hanno per loro natura una componente di rischio ed incertezza perché dipendono dal verificarsi di eventi futuri. I risultati effettivi potranno differire anche in misura significativa rispetto a quelli annunciati, in relazione a una pluralità di fattori tra cui, a solo titolo esemplificativo: andamento del mercato della ristorazione fuori casa e dei flussi turistici in Italia, andamento del mercato orafo - gioielliero, andamento del mercato della green economy; evoluzione del prezzo delle materie prime; condizioni macroeconomiche generali; fattori geopolitici ed evoluzioni del quadro normativo. Le informazioni contenute nel presente comunicato, inoltre, non pretendono di essere complete, né sono state verificate da terze parti indipendenti. Le proiezioni, le stime e gli obiettivi qui presentati si basano sulle informazioni a disposizione della Società alla data del presente comunicato.

